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SERVICE MARKETING & MANAGEMENT
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This course is a practical course that teaches the operational methods and
marketing techniques of the service industry. It is different from previous
courses like Marketing or Consumer Behavior, This course primarily uses
case studies for instruction, supplemented by service industry theories to
guide teaching. The aim is for students to learn and apply the knowledge
dynamically, enabling them to use it directly in the workplace
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1| HR el IR ¥ R w8 B L & | Cultivate the ability to think strategically in the
B IR e B MR B 4/, HA| service industry and understand service quality
EdPE R R RS DE issues. It is expected that students will be able to

think independently,
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