A+ F 1148 05 1 FhFars 44

:1\? 2= "‘, ’gq’
sy | AT g | E%ze
AT E AL o
FF* | SHENG-HSIUNG
INTERNATIONAL MARKETING CHANG

RS E = A , .
i [T P ik | 2
IS 0 Fj»\#_,_ :L/.‘@ E%ﬁ’ﬁﬂ 3%‘_}4\

TLFAB3A

SOG4 BH R T
FA2SDGs | qpeg # ggfiai g E A R
AP 5 2

A0 ) g T PR

- BB TERRE ) R YEL P FA N TAEGEE ) > TRERF, - T AR
J}.J N rr&:—@g;?/i‘ °

S AERERA ERTOPIRE BRERLF M FET T E > ud
ta\; r:Q%géﬁJ Fﬁ’f’&:\if%ll |’§|‘O
CFREP PEARFTEFE o BYEE TREEY L 8 TRELE ) R Eawmo

I

AFATF I~ (P 4 2 P L E

ABVEFREEY HBEE2 T 404 o (4 F 1 30.00)
B #3184 BB AR s Fmitz @4 o (b E 2 10.00)
C.BIEF AHRP PEAFHRFR2Zw* - £ 120.00)
D. #3184 T4l g m2 it 4 o (b E 1 40.00)

Agcfeit s g A mp g
L RIRAREF o O £ © 30.00)
2. FAE® o (L E 15,00)
3k EAK (v E 110.00)
4, r‘%ﬁum o (£ 15.00)
5.0 o (vt & 1 20.00)
6. s o (£ 15.00)
7.[§1r;€f'rouugi :20.00)
8. #Fim% - (W £ :15.00)




AR OIE BB L

HALH A

FoHANBARTHORRRE | F=HINE
WEHORE, GBL, BUs, R MRRESREE F SRS N BARK
L L RN

TR AR RARTHAS, CHARER,
18 : 55405 TR A B 17 45 40 A5 R,

B [ 7 35 & &,

=

ﬂ
B

ﬂ

U

BT 3G N R RE  F Iy
BEERA R, BEERRRET

marketing,

Under this globalized world, business activities are evolved across borders in
a frequent manner, Based on this, business majors nowadays will face a
more competitive environment when they graduate, Based on this, students
are required to have essential knowledge regarding to international
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This course aims to teach essential knowledge of
international marketing., Students are suggested to
have essential knowledge regarding to international
business and marketing before choose this course,
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