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This course explores the practical application of artificial intelligence (AI) in
business operations, It covers fundamental concepts and strategies for
integrating Al technologies to optimize processes, create value, and gain
market insights, Students will enhance their decision—making skills to
improve competitiveness, Through discussions and group reports, we'll
examine the significance of informed business decisions and the role of Al in
organizations,
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RBALE EERE P A ARE | 1. Understanding the basic concepts and real-world
F“)’ff%fﬂo cases of Al in business applications or predictive
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2. Exploring how Al is transforming operations
T—ﬁﬁvk«’f%l@/\éﬁ ANIL% & across various industries and its commercial value
3.Provideing students with the ability to evaluate
FAANLE BT E and select Al solutions.

4, Training students to make business decisions
using Al,
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