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executions, The 16 branding courses

How can we build the branding via strategic planning development and

1. What's the branding ?Whta's positioning ? marekting & marketer
2. How to build the brand /Culture branding? /Cases stady

3. Culture branding cases staudy /visit /interview

4, How to executing the branding and marketing via media ?
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To assit and establish brand strategy and execution
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