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The purpose of this course is to provide students with a working
knowledge of the major frameworks, theories in the area of advertising
management, The goal of this course is to learn the material from customer
motivations, effective messages, operating media, targeting audience and
advertising measurement. By the end of this course, students not only are
familiar with the framework of advertising knowledge, but also can apply Al
tools into this framework to create an effective advertising plan.
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understanding the basci theory of advertising
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applying the framework of advertising and team
work to create an effective advertising plan,
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