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The course aims to help students understand and analyze individual
economic decisions, exploring the behavior of consumers, firms, and
governments within different market structures and their interactions,
Through this course, students will learn fundamental economic theories and
models, and be able to apply this knowledge to explain real-world economic
phenomena and solve practical problems,
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1 | FEMEERKELZME KM A | Master the basic concepts and theories of

e HEMHBEZAT f’ﬁ"aﬁ)ﬂ #& X Ab| microeconomics, Understand consumer behavior and
RE, THREREGFLEN EXLZF\ the principle of utility maximization. Learn the
Kk, :hi'fﬁﬂiﬂ*#% (4 %2 %% | theory of production and the cost structure of firms.
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*ﬁﬁiﬁ%?&ﬁi}ﬁ%ﬁéﬁ BB 2 32| oligopoly) and their impact on prices and output.
AR, Analyze the economic theories and policies of market
failures and government interventions,
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HA R Analyze the economic theories and policies of market
failures and government interventions,
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Blundell, R, & Dias, M. C. (2009). Alternative approaches to evaluation in
empirical microeconomics, Journal of human resources, 44(3), 565-640,
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