A+ F 1148 05 1 FhFars 44

3 o R K AR AT 5K BB i A8 3

i

PRAL E A

SUSTAINABLE MARKETING AND FASHION T
TRENDS FOR TECHNOLOGY BRANDS
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The course topics are as follows:

1. How do Taiwanese technology and digital application brands create
sustainable business operations

2. How marketing strategies can make brands sustainable

3. Technology products and digital applications are interdependent with
brand sustainability

4. How do fashion brands grasp consumer trends

5. How can brand sustainability balance corporate profits and ESG

6. How can ESG help brands exert their power
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1. Understand the brand management of Taiwan's

4] B 3 b MR K AR B technology giants 2. How marketing creates
8 | R A24.ESGHe T & & 18 sustainable brand existence 3. Corporate profit

process 4. How ESG defines a good company 5. How
to define fashion and trends
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