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Focus on creative strategy and content development., A hands-on course
integrating creativity and strategic thinking. Students will enhance their
skills in ideation, copywriting and project planning for real-world
communication challenges.
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1|1 BlZ&F Rwkhe 1 Ability of creative and strategic thinking
212 XEZHEED 2 Ability of copy writing

318 REHFRH S F 3 Project development and strategic planning
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