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This course will introduce the concepts and techniques of user experience
and design thinking, deeply explore the needs of users, and explain the
concepts and strategies of marketing planning, and allow students to use the
findings of user experience research to write innovative marketing plans,
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1| TRRTES S Understand the concepts of design thinking

2 | EAAE R H BB A R Ty & Apply user experience research methods

3| THRATHLR 2R Understand the concept of marketing planning

4 |EFZRFITHLEE Write an innovative marketing plan
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