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the exposure and influence of the project.

All students come into this course with some basic knowledge concerning
communication and skills, Students have to develop their own project for
practices such as in—depth report, feature story and innovation of social
media, especially, digital convergence of media which try to make multiple
products come together to form one product with the advantages of all of
them, Hence, this module will bring additional knowledge such as data
journalism, cross—media marketing, advocating, and fund-raising to increase
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