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This course will guide students to delve deep into the field of cultural
creativity. The course will further delve into topics such as cultural industry
resource investigation, strategies and models, cultural industrial theory, and

the links within the cultural industry. Through case analysis and practical

design, students will gain an in—depth understanding of the operations and
challenges within various cultural industries. This course encourages students
to use AI for collaboration and mutual learning to enhance course outcomes
based on the principles of transparency and responsibility.,
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1 Understanding Cultural Significanc.Develop a deep
understanding of the cultural and historical
significance of various artistic and creative practices,
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