A+ F 1148 05 1 FhFars 44

081846 N
Sz LA i | 228
REF | TZU-HSIEN WU
VISUAL COMMUNICATION
~i3- B , .
B2k B B3 | 7 M
o TAMXBIB P e EEH 25~

SOG4 BT

;ﬁtﬁiﬁ SDGs SDG5 4 ®| T s
ML ope1o o2 = %

A0 ) g T PR

“BA TEEE 8 TEaddsg, 22 34 -

SRR TR s AR ML AR ¥ gk o o

ARG~ (PR 4 2 p B E

PER R RUEEBEETLRA o TR FAR BTt mA ) 2R

R
ko (£ 1 40.00)
HAA T EF TR AW e T imd 2 ARG EEEHE - (O£ 1 10.00)

Cofaft4 ¢ B WIEfR  ETaL AR A E L i 4 - (4 £ 230, 00)
D litd B RBRLYEAIRA S U A AR TR AN, B T

AP B 2 3RAL - (04 £ 1 10.00)
FR IR R BRI A SR A > o SRR ERF R (0
# :10.00)

A ERERA A F AL B E

PN e B

CrTRAREE o (WL F 1 5.00)
CEREF o (L F 1 5,00)
CEEAK (O E 15.00)

SAETE - (0 F 1 10.00)
W anE oo (v #F 2 30.00)

wE o (L€ 15.00)
@}rito(“‘é‘ 2 10.00)
CE B3 o (L F 1 30.00)




RKFERLFZEN " HHF X" (way of seeing) , £HHREBBRIE XS0 F

ZHl, THAZARTIGERA. BFEAREHMA L TR RAFE ‘gf-;ﬁ)'r

H, AT hBHUFENRA, EE2EARIRTEBIARTRAEL> NS TR
RRORBHE, ERERABRLEFR AITEEAAE

HALH A

This course focuses on the "way of seeing", guiding students to consciously
observe, think, and interpret the design principles and meanings in media
messages through visual communication design and everyday life examples,
Simultaneously, following the principle of learning by doing, students will
learn how to observe and analyze diverse forms of visual narrative through
classroom tasks and , and subsequently apply digital technology and AI tools
in practice.
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4. Practice appreciating and analyzing images.
5. Practice collaborating with AI tool and digital
technologies
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