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This course is divided two objectives: (1)Off-campus internships—for New
Media Center students only; (2)The main theme is "Portfolio Design" or
"Multi-format Work Creation", allowing students to choose one of them,
Guide students to systematically display their personal brand and creative
characteristics, and organize their university achievements or create
representative works in a creative way before graduation. These works
cover areas such as communication marketing and new media design, so as
to connect with employment or further studies.
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