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This course leads students to a better understanding of the related
psychological theories by communication examples, and learning how to
apply psychological theories to communication practices.

AR E PR s R Ha PR

B A 58 P e u ¥k T (Cognitive) | ~ TR (Affective) ¥ T it (Psychomotor) |
PR -

- ~@A(Cognitive) : F & &% P HFEF ~ A ~ 2R ~ BARTELH fr;*éaiiﬁ W oo
iR (Affective) : FE AP R nFTAE - B - ER -R A FERELEY -
» #ic (Psychomotor) @ F & &34 P il b (TN Bjvdk (52 8 Y -

Jiv

B , . , S
5 #E P& 2) #E P HR(E2)
1| 1AE3E AR F AR A A I B | 1 able to gain knowledge of communication-related
BB RA psychological theories and learn to analyze related
communication issues
2I26E B VL L2 ) F 1B K AAR¥E | 2 able to apply theories to keep up with the latest
?* JR A B trends of information and communication industries
3| e R EfmEEA g HIE able to understand professional ethics and social
responsibilities
KEPHR2ZPEEA o A2 FERE2aTmEg 0
R N Y5 | BT e e
g P %5 3 s ag 4 HAE % KES 2 Ca S
1| 3u4 | ABCDEF 12345678 | 7~ F 0F (7 FRE - R
)R iESFEL (T
54
2| 34T | ABCDEF | 12345678 | A ~ 7 0¥ (7t~ ;
)~ FiEN;A(F T
745
3| 4 | ABCDEF 12345678 |+~ F 0 W (7 %E R
)N FiENFELE(F T
7 45
® ke R £
e A % (Subject/Topics) %3
=
114/09/15~
2w 1o A g
Wil | R
114/09/22~
NN pE Y >
21 114/09/28 CEBNAFRTRER




KN F

114/09/29~
NN ’é’@, 2 <
3| 114/10/05 SHEEOAAERRER
114/10/06~
NN ’é’@, 2 <
1012 SHEEOAAERRER
114/10/13~
NN ’é’@, 2 <
| 114/10/19 SHEEOAAERRER
114/10/20~
NN ’é’@, 2 <
%1 114/10/26 SHEEOAAERRER
114/10/27~
NN ’é’@, 2 <
e | SEZOERAEZRER
114/11/03~
NN ’é’@, 2 <
8| 11/11/09 SHEOAAERRER
114/11/10~ ‘ .
O e | PRI R PSR 2812 35T
114/11/17~ L ‘ —
10| i1y | BT RBUMRE LG EHIRA ZBE
114/11/24~ .
41730 SESIES
2o~ oo o oo
20 oo | BAERR T RE 2
114/12/08~| .. .
~ ?— L I“ 5 Ve "’ \‘
Bl g | FE A S AR R BT SHEOR
A2/~ e e s -
RIS 203 ¥ 8 s B!
114/12/92~
‘5 Gk 25 0 A
Bl a2/ o i R B R R, BRI
114/12/29~ s
16 15000 | FARFLFER
115/01/05~ . ‘
7| s | RS IR/ R A
115/01/12~
] :gg’“,
18 115/01/18 BT AR B T
FEEE | 4w | parima
Fﬁg@g;; E—%ff F%\\ﬁ*/‘
25 EPB(FEE 24 - A2 %S > IRKIESTEEP(Society |, Technology,
B347 2 3%42| Economy, Environment, and Politics))
FérE
PRAL
BIER S
AT LS
ATR

ey

ALER

Jo it B R AR SR, BE BT T

TELAIGE, A2 ASRF RSl A BT, ALS i 45, AIM mARAL G, 4w FAAR
Bk, FOREMHBAIRERNE, RAAMBHEERAIEEEZ RS B,




A AFA B F

ke | ERES o o
ot CATIEET L AR S IE R RURIE BRI BT A, B S AR #
%(2013) Phil Barden®, #E£R M RE2E 6 HABK HE
TAIANSER  BHBERRRARTAE, RATEBGEEZ 2 (2014)
K% oo %, 5%, G KEE  ARFEHE (2012) Bo
Bergstrom®%, M »>:a:%, &3t : RIEEHIR4L, BB S B LR RIT R
(2017) Drew Eric Whitman®, £ H:E, 41t : 7 A B,
$ob o ik )%%'Uﬁ%—?’, 7"%3%% &4t : ‘%H:})%{ijio
y FRECE, EKREE 64 ¥ UL,
RAEGCERE Gy rE, &du: 3R,
Taylor, Peplau & Sears (1999) Social Psychology #+& &3 2 RKIKHH
E Gdb: HEZRE,
Wallace (2001)The psychology of the Internet, #9% SHE X, REIFE &
b @ X T Uk,
N ®LFE: 100 % @FRFE400 % SRAFFE 300 %
ft;% T | MRFE 200 %
T X
' Ltk () %
"HEE A F IR kM) $n o https://web2. ais. tku. edu. tw/csp 2 d F At
s PRoRBFTA TREFHFLAFR N, & o
kej

MTETFEMARBA | 2 T2 @22 W0 TEIACH | o e 2 REP
2o pABPER LFT LLFRE

TAIXB1A2209 0A

54 F /247 2025/9/15  18:10:06




