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Introduce Taiwan's history and culture to help students understand the
unique characteristics of Taiwanese culture,

Present the current status and future development of various industries in
Taiwan, providing students with a basic understanding of different industries
as a reference for future employment,

Understand the work involved in the cultural and creative industries, as well
as the skills required and their training.

Understand the development of the cultural industry, along with the

attitudes and philosophies behind its management,
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work in the cultural and creative industries.
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