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The objective of this course is to enhance the capabilities of financial
research and data analysis. Which would allow students to further their
understanding in modern quantitative research in finance and develop
appropriate research strategy to investigate the relevant research problems.
More importantly, students should be able to demonstrate the appropriate
use of these techniques under a wide range of empirical and practical

circumstances,
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Class participation is highly encouraged
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Apply cutting—edge marketing theories and transform
them into empirical studies suited to specific
contexts; master advanced market analysis tools and
data models to predict trends and assess strategy
effectiveness; advance research by completing
framework design and preliminary analysis; integrate
academic insights with practical needs to propose
actionable marketing recommendations, fostering
innovation and academic contributions,
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