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l.Incorporate the basic theories and related applications of retail management
into the curriculum, enabling students to gain a fundamental understanding
under the guidance of teachers,

2. Through the discussion of real-life cases, help students develop a practical
understanding of what they have learned.
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1|1 HREE LML 1.Teach the basic theories of retail management.
2. I EXEF AR %ﬂgfﬁﬁd‘ 2.Guide discussions on related practical applications
in retail management,
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