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This course introduces the development of behavioral and experimental
economics, Rational economic decision makers and perfect information are the
sufficient conditions for the deploy of price mechanism, However, how will
the individual and market react if the decision makers have judgmental bias,
the market information is asymmetry, or there is externality?
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1 | B2 T 88 REHE4T S, HifE| Students will be able to observe economic behaviors
I F % T BRI A5, and to infer possible motives behind the scene,

2 | 2T A3 s AR A R ER 2L 2] 49| Students will be able to build models to explain
BETH, observed economic behaviors,

3| BT AREERAS I X By BLa 74 48| The course will unveil the connection between
ESTE R Tkl BN experimental observations and economic analysis,

4| BB TVZEBERAMEE %, #2| By participating in experiments, students will gain
A’E‘Tlfff%ﬁﬁ, AT BRX understanding of a complete research process,

. B, AR HAREE S TEA, including experiment design, observation, modeling,
as well as explanation of results or forecasting,
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114/02/17~
114/02/23

Introduction

114/02/24~
114/03/02

Inputs, Outputs, and Costs

114/03/03~
114/03/09

Cost Minimization Using Linear Programming

114/03/10~
114/03/16

Production and Costs

114/03/17~
114/03/23

The Production Decisions of Competitive Firms

114/03/24~
114/03/30

Marginal Products and Factor Proportions

114/03/31~
114/04/06

Comparative Advantage and Gains from Trade

114/04/07~
114/04/13

Allocation of Factors in Competitive Markets

114/04/14~
114/04/20
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10

114/04/21~
114/04/27

Consumer Choice and Demand

11

114/04/28~
114/05/04

Exchange and Product Assortment

12

114/05/05~
114/05/11

Loss Aversion

13

114/05/12~
114/05/18

Reference—dependent Preferences

14

114/05/19~
114/05/25

The Context and Framing of Choice

15

114/05/26~
114/06/01

Labor Supply, Monopoly and Monopsony Power

16

114/06/02~
114/06/08

Oligopoly and Oligopsony: Classic Models

17

114/06/09~
114/06/15

Economics and Time

18

114/06/16~
114/06/22
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¥ Burkett, J. P. (2006). Microeconomics: optimization, experiments, and
behavior, Oxford University Press,
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