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In the information age, under the booming development of big data, the
wave of artificial intelligence (AI) sweeps across various major industries,
many data science tools, such as:

machine learning, deep learning, etc,

enable managers to make decisions based on data, It transforms the
traditional intuitive decision—making method into “evidence—based
decision-making (Evidence Based Decision)”.
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Students will be able to understand the Marketing
Data Science,
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Introduce the concept of Marketing Data Science.
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introduced the conceptMDS and Big Data,

4 | KB 3G o AT L AT 8 B ORHAH 2

Introduces the concept of market analysis and
marketing data science,

KEPHR2Z PRGE - Poid S AAF AR 2amE 5

al oo B s ks e m

%}iug*g:‘z:\ i‘t] ’P’::u;;" %j&%% ?f? T \‘?I‘E- T

1| 5 | ABEF 23678 BRI W (7 FHE - &R
)L (FrE 3
B )

2| 334 | ABDEF 1234678 | W~ FHER BEIGE S AR
)kt (v F
B )

3| 34 | ABDEF 12345678 | #E 7 P (7 A -
P)~kE (v~ F
W)

4| #it | ABCDEF 12345678 | # 3 BEIGCE o AR
I A (T
B )




B ke AR %

i»ﬁ iz i % (Subject/Topics) =
! iy | CBOL FT3R47 54 % #7448
o T Cho2 ATSE AR, AURSLA 32
3| T ChO3 74K # R B i A
[ o zenmenennin
S| e | CBO4 B4 (T80 ERHFH 4 LT A 3¢
o cvos R AR
it owe xmwnria
i oo xmwrnnmn
T wean
Jrea s
| e | CROT 758 24 2147 84 44 2
2| VT ChOS. STPRR 817 4 % #H 2
3| T CROD (AR A1 47 51T 8 % HH 2
1| O CR10. AR A BT 0 R
15 ﬁijggfi?’ Chll 474K % HHFH 4 01 5w
i s
i [rues
Lo s
??ji;ﬁ? pAFY TR R
STEAMAZ(S#4 & ~ T# 4& ~ Ex 42 ~ Mg » e ~ A% 2 £Ujieig 38 )
AR AL 2 A W (382 2 4 A3 % & 27K ALSTEEP(Society , Technology,
Economy, Environment, and Politics))
LES A =i
Hd w7

e

% 30/ 1 L%+ (PBL) 3%z




iRy Y

AL
ff’ra:% py | ALET
A RAL
9
ARER
) ﬁi)ﬁﬁhk%ﬁi%ﬂ%\ M. BA
KfEEe | HMAN:
it iT44 & ¥ £+ %, Building Al Driven Marketing Capabilities Understand
Customer Needsand Deliver Value Through Al
5o
s ®LFE: 300 % @FEFE: 300 % GHFFE: 9%
PRES | emxst %

21 5 2 _\
el }\.

&L GAREEL) 1400 %

L1

"(HEE 4 k4, $u o https://info. ais. thu. edu. tw/csp # 4 it
FRoRBFn (REFELFL b, o

TEIXJ1E4069 0A

MABWEREBNTE o FRYIRRPE 0 p PRI LF T UL
4

% 4F /= 4F 2025/1/3  22:10:29




