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key points to students

Through real case studies, students can understand marketing strategies and
practices, as well as learn the current status of actual marketing strategies
and practices in the industry. There are key points and themes every week,
interactive discussions with students through video sharing, and uploading

after class.

e A ]
e pRsEal e

s %

|

. é&ﬁﬁ?(Cognitive) TEFE A
& (Affective) : F& A3
iiu (Psychomotor) @ ¥ &

E
E

N

Jiv 1y

F_k

L s R H®

AARKE P A

PR R S EA AR - (S
,T,Lp R AR
PO B S B (E S il (2 8 4

o PR HE

v (Cognitive) ;| ~ "TH & (Affective) | # T it (Psychomotor) |

RE S

%
=4
g_‘7

o 3nd

ggﬁ

289 o

\,Wﬂ\uh}i\] é:\f

%

° ﬁ» KT

=2

5 , . , .

B KEPH( <) KEPH(E)

1|38 B 2 R RARRIGT L £ 1T858 R | Through real case studies, students can understand
w3 75 BLAT 4K B 7% marketing strategies and practices, as well as learn

the current status of actual marketing strategies and
practices in the industry. There are key points and
themes every week, interactive discussions with
students through video sharing, and uploading key
points to students after class.
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