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This course aims to introduce the fundamental theories and practical
operations of Customer Relationship Management (CRM). The course content
covers the following topics: customer relationships and interactions, creation
of customer value, strategy and resource allocation, application of customer
data analysis tools, and relevant systems and management methods,.
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relationship management,

1| B2 A G2 R e R BEZ 1% % | Students will be able to understand and apply the
fundamental concepts and practices of customer

#E PR p R o

FprzEg o 0

AR RE g

*

B " e~ s (91) ¥ e

1| 2% | ABCDEFGH | 12345678 | 7B ~ 3fem ~ 3 4 RE -~ 3t ( 3 p%
SN ﬁ._'— ) ~ (g I
3 m)
®FE R E
3 -~ . . {f :r
if p P43z n % (Subject/Topics) g Fﬁ,k 5
] BOTA AR RS )
114/02/17~
=@ g N 47 A é;} s AN 077
Y 14/02/23 AL 48 SEL+AR Y B &R
114/02/24~ . . s
2 aoge | OB 1 BFMGEERR BErIERFH
2 . iClass%ZF &
114/03/03~ . .
g | OB 2. BERGIRE 29 A EFER T H
2 :iClass#% 2 F &
114/03/10~ . i
5 i fE 5y o
g | OB SAF ML F—HEBIHRE
114/03/17~ i
mm h 7 k’—:._é 3 ﬂf_
sy | OB 4.5k BT R PR BIHRE

114/03/24~

= 5
ol 114033 | OB O BELERAZEN T

F RIS




114/03/31~ o e
| Lowes | No class (SLE # & Rk47 R i i21R)
114/04/07~ o
8 laog1s | Ch BBE RS AT TR BErIERFH
2 :iClass#% Z F &
114/04/14~
oy o 2 2
N wowg | AT H/ BT FER b 2
114/04/21 ~ .
rAﬁ V3 o L'Lu_
0 woaser | OB T g R %I AL E IR A
114/04/28~ . ] ] - ~
M woss | CR 8.8 B LR B AAL ¥R EHRE
114/05/05~ N . L
20 oo | Ch OBREBFE ZRERE Xk
114/05/12~ N L - ~
1Bl oess | Ch 100 BE R E I RAEEL %z EL
114/05/19~ N s .
4 s | Ch 11 BE MRS E AR HEAN s RS H
2 iClass# 2 F §
114/05/26~
W Wip 2 e ¥
5| o | BERA/EEFER R F
114/06/02~
16
114/06/08
114/06/09~
17
114/06/15
114/06/16~
18
114/06/22
s > 2
gﬁﬁf PAEY S REHE - FTAAEAE S8 A2 IR PR AR
= Rb

Fo AT B 3hAT

A EPHEFEEZ 4 - A2 4 & >3k 3ESTEEP(Society , Technology,
Economy, Environment, and Politics))

USRzjeAz
i oges

g

. IR L

e

KN F

Bl

ARLER

15 — R BHAMARIE 2 &, 29H B MBENES 3 2, 29N E —NB
BREA 46404k, mIEmBEZ 4T T E,

2.8 —FRAER B, FHBL R R

3. ERAIFH L RiClassT R BN L

st g

xit

B A N H A AL E
EMIA:
BRMR, BEMEBEIE(8e), &%, 2024,

\\\?{r

SaTE




F L5

L5 o2\
?_%1}\

O E: % @FEFEFE: 200 % WHFFEE 200 %
QM RIFE 200 %
&L (BEHREL) 1400 %

T REE A F ) gy https://info. ais. thu. edu. tw/csp & d ik
Fof FoRIAF N T RSV AR AR R o

2.1 T B T BHGRIERE F %yh2 ) 2R T AR TR IERY %
Ao dpF - P B ES A2- E UREERE SN e

3.k Tikiz+ %ﬁﬂtw?(%ﬁ*a TR ¥ 3iE ¥ 25 o %\hjf@?(%ﬁ\zﬁcﬁ/ﬁ 2 Tk
RRERE T o & #ﬁm%ﬂ«”r&wﬁﬁ ES A S Ny i A
fﬁ‘ﬁﬂ’_ijﬁ?{f ‘/H%Ez‘t!lhgﬂg ﬁvlfg‘gtJ °

A 4cF HATRPF B & (7 BIERSE ~ R ER I PR T 2 k3 B8 i
Horw Firrdk 1Y 3

WA it iT s ogﬁ-;éwig);ﬁ,fﬂ% ' B A EEER A FT U ﬁ,ﬁg,z °

TLMXB4M2018 OP

5 4F /247 2025/2/24  17:10:06




