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This course is designed to provide an overview of fundamental theories and
practical applications in marketing management. Through engaging classroom
discussions and hands—on exercises, participants will enhance their
foundational professional knowledge and practical skills in the field of
marketing management. Key topics covered in the course include gaining
insights into executive management principles, analyzing marketing scenarios
and strategies, understanding consumer behavior, and exploring mechanisms
for value co-—creation,
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1T 4% R v g%%ﬁi}ﬂﬁfﬁo concepts of marketing management and cultivate the
ability to generate practical value through the
application of marketing strategies,
KEPHR2ZPHRFI ot AL FEARE > 28782 80
B e | B~ CFT) ¥ e e m o
g B a P g 4 HAE % wE 2 RS
1| s | AB 1234 BRI W (7 FE - &
)R iE
2| & | oD 5678 ERISN X RISk~ TTE S HH(F
EScAN fﬂ*) #4(%
CE O F )
ke R 2
;_ﬂ p =2z n % (Subject/Topics) #ir
114/02/17~
A
114/02/23 T3 KM
114/02/24~ N
"C KK %
oy | TTEHE A RE B $




114/03/03~
4= !g fﬁ %
3 1as03009 | T EL B S AR i
114/03/10~ - -
*| /036 é’ﬁ“’g‘ﬁﬂ/\ B R AT MRS ¢ AR R AT AN 4R
D BCGK B 8 AT S AR A 1 AR AHK S LR T B Bh
114/03/17~ : B \ ‘
4= bk % (s . g
S\ fasnass | TEHRTH &R, BART HE AL
114/03/24~ :
o LENA =
S sz | P BRI EEEITA
114/03/31 ~
] 4 A
| owes | TRFFEATEE-8P/1S/1C
114/04/07~
,ﬁ,(g w;\ 4= "\;
8| 1a04/13 JIRF5 #8 B 17 4K
114/04/14~ . R
N wows | AT H /AT FEBE(EERF B TREAR)
114/04/21~ i
K& 12 Ay o2
00 e | BB SEEMR
114/04/28~
/L\/— ’\;
M 0500 ST 4
114/05/05~
'Ai»‘,
2 w0s iRz
114/05/12~
Bl s | TR R AL LA
114/05/19~ )
ﬁi” ‘:, X
M /0525 AL A SLATSE W 548 %
114/05/26~
A
5| e | FIRRE
114/06/02~
A
160 e | FIRIRE
114/06/09~ - -
7 Lo | FARF /IARSE (LRI § TR E B R)
114/06/16~| .
Bl sz | THE
é%ﬁif% By ~ TR g 8 PALRL - AR
BE 4 i 4

B AT 5 AT

Y 3 2 SAC S
Economy, Environment, and Politics))

BRREF S FAABREP F ot o s FHA
S(RE)AE

BT J‘r'

Bk G S A S T i

FORE |y pp (aeAR/VRE D 2 ~ 9 Wiz
PAT
. BIE Y
HE A T
rpMF
A RAL
% s

%4 - A E % & >R EESTEEP(Society , Technology,

AL AR B




B SmEH RS, i

rHELE | ABAEM HAS, H
w1
x| L BETFF (2000) , EHTHE, £T 1 FR,
TUOT 2  gRE, BT (2022), ITHHERIE, #HbW : AL,
3. FE% (2008) , FTEEE R, ZILT : F&,
4, Wang, F. J, & Chiu, W, (2023). Service encounter and repurchase intention
in fitness centers: Perceived value as a mediator and service innovativeness
as a moderator, International Journal of Sports Marketing and Sponsorship,
24(1), 145-167. 10.1108/1JISMS-03-2022-0055
5. Wang, F. J, & Chiu, W, Tseng, K. F., & Cho. H. (2023). The role of
employee collaborative behavior in fitness service innovation: A comparison
between frontline employees and non-—frontline employees. International
Journal of Sports Marketing and Sponsorship, 24(4), 793-8183.
10.1108/1JSMS-12-2022-0206
— O FE: 400 % @FEHFE: % @MTIFE 300 %
FUEA | ek E 300 %
Pt X
' ot () %

"k#H A F I ks n https://info. ais. thu. edu. tw/csp £ ¥ KAt
BPREoRBFR TREFFLAFE 0, &

MR RBRNTE o FRYLRKHEE  HARBER AF T AR
4

TLMXB3MO0142 0C

=
$ 4 F /£ 4 F 20241217 23:10:10




