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MARKET SURVEY AND RESEARCH
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The market survey is for collection, analyzing and providing the marketing
information , and then to be important and supporting management tool for
the sells manager. Any enterprise has the necessity to use the market
survey for providing the marketing information when the decision—-making
needs. Therefore, this curriculum introduced the Marketing theory and the
related statistical method in order to make schoolmates to understand
method and research, and the actual utilization studies conducts the
preliminary study.
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