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The topics include 1) fundamental theories of consumer behavior, 2)
decision—making process theories, 3) consumer knowledge, 4) reference
groups, 5) family, 6) social class, and individual factors. Additionally,
discussions will cover 7) lifestyle group analysis, 8) environmental and
sustainability issues, 9) creative living, 10) cultural and creative industries,
11) art consumption markets, 12) consumer behavior towards emerging
technology products
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