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This course focuses on training international multicultural management
talents, allowing students to understand the nature of multiculturalism and
how to become an outstanding multicultural marketing talent. The course
mainly discusses 1. International cultural analysis, 2. Cultural research, 3,
Enterprise internationalization process, 4. International human resource
management, 5, Multinational organizations, 6 Multicultural marketing, 7
Cross—border entry strategies, 8. Cross—cultural leadership
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BB EREZRED, enterprises. The training is international and

futuristic, The training has the ability to analyze the
evolution of domestic and foreign economic
situations,
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Overview
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International Environment
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Culture
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