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The goal of this lecture is to present a treatment of the methods of
microeconomics that would allow students to apply these tools on their own
and not just passively absorb the predigested cases described in the text., In
particular, we emphasize the fundamental conceptual foundations of
microeconomics and to provide concrete examples of their application rather
than to attempt to provide an encyclopedia of terminology and anecdote,
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Pindyck, R.S. and D.L. Rubinfeld (2018), Microeconomics, 9th ed.,,
Pearson, (¥ Xhk : HE R, WHREZE Fh, )

s ®LFE: 150 % @FEHFE: 250 % @MFFE 300 %
f;iﬁ ®KFE 1300 %
I X
' o () %
"HHE A F I k) ey ! https://info.ais. thu. edu. tw/csp #d Ktk
0 | BEoRBTR THREVFELAFE IR

MABHELRZDFL FRPEERPET S A BT AF I LA -

TLEXB2B0130 2A

4 F /247 2025/1/3  14:11:10




