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This course will utilize methods such as self—directed learning, in—class
lectures, and group discussions to understand the basic concepts,
frameworks, and various stakeholder—related strategies of marketing,
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1 |3HZ2 2 AT E A Kiik | Cultivate students with basic knowledge of
marketing management

2 (3 F B A EHAITEE R R M85 1 | Improve students’ analytical skills in marketing

strategies
3| EABITH A ERBEISATARESD Build marketing plan planning and execution
capabilities

KEPHR2ZPHEFL Pt AL FRERE > 28782 80

5 e R AT o ORI

g P %5 3 i 4 KA % KE 2 g5

| 4 | ABCD 1234567 | T~ 7 Rl > TR

2| #3& | ABCD 12345678 | 31w~ F A~ F (T REISCE A
_}>\-’?]r\§ﬁj(gr
Foda)

3| #i | ABCD 12345678 | % * TF o Hwm(E
i\ﬁi)\‘?]?\ip
t(ErH-~Fa

Bk ER Z

e

RS A % (Subject/Topics) g

\
L

114/02/17~
114/02/23

SRAZA) 48 B4R B AL T

114/02/24~

4= N2 3 %//\
114/03/02 REGE Ly

114/03/03~

Las0e | LITERERIL 2.H) P E=351




114/03/10~] _, ) ~
s | A BTGB LBETA
114/03/17~
4 @
S| lj0sey | FBARTT B BILEH AT B
114/03/24~] .
T 18 B A5 2
6| 1oz | TP B TRELE AL AT
N0/~ e s
7 s | L E BRE
114/04/07~ ] o
8 Loais | BVEEE S (RALE s 3Rwg)
114/04/14~ —
?| 114/04/20 B E /PR (R T B ATRAERAR)
TUZYZIES I .
011 4/04/27 PR EF HIRFFATSH
114/04/28~| o 10
M 140504 R4S R wé
114/05/05~| _ . ..
2| | sy | BIERE
114/05/12~
+ 5 4= ’\’ Vs
Bl yosng | AEREATHR R
114/05/19~ U
4| s | AR A AL
114/05/26~ U
15| oeon | RS AAHREL
114/06/02~ U
160 os0s | AR A ALIRES
114/06/09~ i R
| woss | FARF /IR EB(E T B ATRAEBR)
114/06/16~ o — —
| 1a06/22 e R ZARA B EF SRR, HHF R
Z2EHIMATFES)
AL & ] 3 L NI N BN L 2.4
B4 4 pPAFY ~Ag 58 FAEEA
PR & AT ?r%f R L o B R T 2 b R
BEAR 38 AR | e 7 ek () A
%33/ K A e (PBL) A2
¥ xE
Exia
AR
ESia AL
KRN F
N g%./f ::7%. *X%ﬁ)/{%ﬁ ilﬁku%ﬁaﬂ-j»§i KE%H#§)LLE-§]\Z'—H#’ ﬂﬁ&‘ﬁ 1/}\ +
Bk | A,




fod

B AmEAT MR, HR
TR A AFA B F

w1 LA N )
LRAFE  MEI(2023), 174K, FtiR, i EFHIL . EHA
TL:RE, Ml6 T (2023), ATHHERE, FS|, 636 AL, £
FRE2. BB BAZE ME (2023), {148, =k, #HkW:s5IBF
54 2 Rt
N ®LFE: 100 % @FEHFEI100 % @FFFE 200 %
ft;% T | MRFE 300 %
T X
' Ltk MRANMBE) 1300 %
"HE3r 4 A IR k% o https://info. ais. tku. edu. tw/csp # 4 Fir
4 BEoRBFN "REFFLAFR R, &
XA BREEEZ DL cFRYDIREKPE 0 H A RREBAFE® LA -
¥ 4F / £ 4 F 2024/12/30 18:10:23

TLAXB2MO0142 OP



