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This course guides students in exploring the impact of big data on
marketing strategies and transportation marketing, The content includes
transportation big data, smart transportation, and an introduction to
marketing, It is expected that through the course lectures and group
interactions and discussions in class, students will cultivate thinking,
communication, and cross—disciplinary collaboration skills, The goal is to
develop talents in transportation technology and marketing management, and
inspire students to apply big data in the future to create value for
organizations and customers,
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Master the basic principles of big data analysis.
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Understand the data sources and characteristics of
the transportation industry.
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T E Design marketing strategies based on data analysis
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