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Understand enterprise thinking and the application of systematic industry
analysis methods when conducting annual business plans and formulating
industry/market competition strategies. By lecturing Taiwan's major
information industry development cases, students will be able to understand
the actual operation of the industry, and connect with theory and practice,
By learning various analysis methods, students can gain logical and
systematic structure when asking questions, and achieve mutually exclusive
and collectively exhaustive.

IT industries up—to—date status is used for examples,

!

Jiv

F%ﬁi?’tg 12 ﬂfi’;,&f[" ~ t]‘j"i ~ ;}3‘:;; B */ﬂ—?\é'f),%

B A 5 P L w ¥R T (Cognitive) | ~ TR (Affective) | ¥ T it (Psychomotor) |

ik B R -

&R

‘ fv"(Cogmtlve) FELUPP TR A CBA C BRDRTELHEOBLEY .
L (Affective) : FE AP B FE LA -G A - BEREZEY -
iiu (Psychomotor) @ ¥ & A%l p gl s (T2 Pardk it £ 4 -

B KEPH( <) KEPR(E)
1|1, TMEFEHEFTHOLS, 2.68%9| 1. Understand the concepts of industry and market,
Tﬁ’i&l@%)ﬁi&‘ﬁ%ﬁ}z ¥ M 7,7‘ 2. Be able to understand and apply at least five
7% : STEP, PLC, SWOT. % * ™ | industrial analysis methods: STEP, PLC, SWOT,
#. SCP, 1TsH4PHLE X% ¥ Fermi Problem, SCP, marketing 4P and industry
B, 3iBWMHsIKk L 2 E B kA 1E | concentration. 3. Learn teamwork through group
reports,
KEPEZPEEI -Pond AL R RE I FeEgEs N
B e | B2 () LB o spE
g A P a4 AAZE % ®E 2 RS
1| 34 | ABCDEFG | 12345678 | # ~3dem ~ & & ~ R iF T% 3w (7%
FARE)F T
FGre-da)

T A

o [P AR r % (Subject/Topics) e
114/02/17~
Loy | R AHTEY N iR S S A TR AR
114/02/24~

114703702

22818 #A 228 7% 1%




114/05/0o0~ L
31 114/03/09 DEFT BRI FHR? BTER? W TEA LR
NALR & HH#?
114/03/10~| o
4 JE A Structure, Conduct, PerformancezTzm{> ¥ 3% % %
114/03/16
114/03/17~
4= ’\/ : /\~r > %
S g | TTHHAPRIE R A2
114/03/24~ —
81 11470330 EERETEHLCEREGHBE | 24t
114/03/31~ ]
T 14/04/06 Gl
114/04/07~| . . A - N n
8 s | EXRRTEHAERGHBE I 2ans
114/04/14~
# H P B oE
91 114/04/2 e E/HAPFEA
114/04/21~ g
00 1 4/0a/27 STEP/STEEP4 ##2% K&K &
MA00/28~ 0 ) o g o
M 140504 %K B AR 8L 35 R4 A £
114/05/05~| . .. N -
2 e | ERERERS D ERKXALE XH R T AN
114/05/12~ N o N .
B o | STEP/STEEP#TEE KK % 11 Hais
114/05/19~ . :
140 40595 SWOT 4 #r S 2> E 355 % R w& /SWOT %+ S48 A&
114/05/26~| ) 5 o o —
51 114/06/01 o T B R 5/303% 7 #
114/06/02~ o s e s g e
16| 1 14/06/08 W E ou & BRI F AN T
114/06/09~
# H P B oE
1 0615 MRS /HBARFENA
114/06/16~] o ... i -
B8 14/08/2 BRAR B BUS T AR XL B B B3R
;%%Eii%\ 79 33 =2 4L . BB 2 0d . s
rﬁgggg;EJ PO~ TR s RALRA - AR

FEAT B AR

24 E 3 mIFEEE 4 > AHE £ & 23R EESTEEP(Society , Technology,

Economy, Environment, and Politics))

e xH

A5 & ITiR

LR/ E A
A 38/ B 35 %+ (PBL) #%A2.
, BIEL Y
AT PN
KN RFEE A AT
BB B EEARY, SHEGELTANGHREEBRAHMMNE LS, BEH
ﬂ%@ ﬁﬂ%%&%ﬁﬁ%ﬁﬁ&zo

/._ ,&. i IE




B SmEAt: R

DR
s ®LFE: 200 % @FHFE: % @HFFE: 150 %
f;iﬁ ®KFE 1150 %
I X
' Lt (LY 1500 %

"HHE A F I k) ey ! https://info.ais. thu. edu. tw/csp #d Ktk
§ 4 | FEoRBTR THEVEAFE R, 2

MABHELRZDFL FRPEERPET S A BT AF T LA -

12:10:32

/ = 4 F 2025/1/2

TGAXBO0A3213 0A

¥ 47



