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Is something still "right" if it's not done well? What truly defines "doing
well"?

This course focuses on the nonprofit sector, Through reflective dialogues,
case studies, and tool applications, you will gain insights into social impact,
master value communication, and learn to view the world from a "multi-lens"
perspective—seeing beyond the surface, getting to the core of the issue, and
uncovering the limitations and opportunities behind actions, while developing
a clear understanding of innovation and sustainability.
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