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This course is conducted as a full-time, off-campus internship. The

256 -hour internship aims to let students to familiarize with the essence of
humanistic communication and creative marketing, Students will receive an
18-hour training course, after which they will be grouped for internships

based on their development expectations and characteristics.
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The goal of this course is to assist students to
master the polite, concise and direct elements of
cross—ethnic communication in foreign languages
through the practical application of social
networking platforms, and to master the perceptual

REAMANLEBELZ

B, RS EABEREBIZ, essence and the beauty of differences in
multiculturalism.
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