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This course provides the basic knowledge and skills in the art and science
of visual communication for students. The field of Graphic design combines
the human factor and technology with aesthetics in the production of type
graphics, signage, publications, identity systems, packaging, film graphics,
posters, computer interface design, and other forms of communication,
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Students will be able to apply the

covered design

principles in graphic design and multimedia

e—learning design projects.
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Students will be able to master the software by

using in the design projects.
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This course provides the basic knowledge and skills
in the art and science of visual communication for
students, The field of Graphic design combines the
human factor and technology with aesthetics in the
production of type graphics, signage, publications,
identity systems, packaging, film graphics, posters,
computer interface design, and other forms of

communication,

KE PRz

’f’:’b Nz—,

éj\ %‘}{?1}:"%’3“‘21‘\

5L

EF

e (97)

P g 4

R

BCDEF 2

GEZRE & i3

27
F:\}Ir'

ABC 28

SR RE T

L R
HE ) F
F (U3
EDRARGE R aa

=7 4
f—’l\‘.‘frr

ABCDEF 134567

it i 7 it

\);f%\, ~N

RlE o~ TTE S F O
2(zvrEE~2d)

ke R 4

=k

p Az

n % (Subject/Topics)

114/02/17~
114/02/23

Syllabus / x

23)

RAZ A,

ARE K

o+1i%ﬂﬂﬁ (ﬁ‘ %%-r‘j"

114/02/24~
114703702

@A L AAR (1)
D £ A HAURE (1)

D AR B AE S 2R




114/03/03~ . ] - N —
31 114/03/09 ;gg’i?gﬁ(ﬁ?%% @) R ZREKT  Ee
) 5 1
4 EijgzjiZN £0EAEARKRIE (2) ; Adobe Illustrator (1)
114/03/17~
B 3% b4
51 114/03/98 Adobe Ilustrator (1) (2) (Gh# A Zwip)
114/03/24~ ~ o '
6| 1a0as30 | Logo ZILETHEH(3) ; Adobe Ilustrator (3)
114/03/31 ~
5 4= 3 P RN
1 114704706 HETBBEIE HR
U040~
S| s | FEHETERRA
114/04/14~ . o
N o | FATH/HATFEREEF A TRAEAR)
114/04/21 ~
2 >
0 /0027 ER HmAH
114/04/28~ \
o 2 s 2 S
W e | oo 2R 8 (4) P REEa)
HA/05/05~| oo o \
114/05/12~ \ —
w2 it =5 3R L=
Bl s | TEse 2RI (5) HWIAE
114/05/19~| .
= ]] .
4 s | T2 (Typographic)
114/05/26~ ]
o
5 a0eor | T shirt FRAG
114/06/02~ s -
16 114/06/08 PortfolioZk 3+ & (F& A+ £ kr)
114/06/09~ . o
| eers | BARF/IARFEA(E T G ATRAERR)
114/06/16~ _ N
) 110622 3F B 3 4 b LM
?;zi;i%? AASY SEESE s TAAE ALE 28 s A B RALEA - B
5 P Au
STEAMGHAZ(S#4 & ~ T# 4 ~ Ex 42 ~ M#cH » e ~ A% < Ui 38)
B4R 38 TRAT
LS i Nid
RS | 41w/ s (PBL) iz
PRAL
iR Y
e | T
KR F




DN AR

IR | 1 okt (B4 AE B4 KRB ARIE, RIEAEEE S|,

A 2.ﬁﬁ%%a¢ﬁouﬁ%&m@+@@uﬁwwu%z+A%%#%>
3. R — #%%ﬁ:&%a%gﬁﬁ BRZjeFGERIRE2E $=+
AM%’%) A B ZZ2MRELNESTE,
4. 2% % Ef&ﬁikjﬁx%ﬁaﬂ%‘ﬁ FRFLE, LAA—BNRNUERZKERNG
1’ %&l%éMS%mm WHIR 232, 2 RIRIZHIE, A BIEE,
5. &S IMETILE, @ai(/ R)FHALZELFR LHEBE2HPFRIARR
%Fﬁz%ﬁ,ﬁw
6. &R, HE, ERAIH, BP—REBFIY, F_REER2S, REELE
ﬂﬁﬁﬁ%ﬁ%%,%;kiékwx
FoZ e
&ﬁ(ﬁﬁﬁ)@wxw,%+W@M%%#%Z%ﬁ+iﬁ%¢% L4 R ),
(R KRBEZR : F=+ 1§ :—-\ Z2ARY —FBHBRFREZNLEZ
ﬁﬂﬂ}iﬁﬂ‘r%iﬁy\z-‘, A HET BB RFE R AL A B 25K, ZF
BZ2EIRELESTHE, )
M %ﬁﬂ%%’%if’ﬁi#aa VE¥ENERAE LBl OHE S,
é#& SR IRNIT A, FERAEREAE, DEEBAMAZTE VA
BiREAM R, EER Z2TE

:?{ﬁié- ¥

Kt

o
ol
(j‘
=R
s

Williams, R.(2004). The non-designer’s design book. Peachpit Press.
ENE (2004) . Adobe InDesign CS ¥AHEZLIN, &db: b3,
Garica, M. R. (1993). Contemporary newspaper design.NJ: Prentice—Hall

OLFEE: 100 % @WFHFFE:200 % SHFFE 200 %

b:) BN .
if S| eMARFE 400 %
P Tt X N . .
' Ot (HE, BRERME) 100 %
r?iéf*L%;ﬁ'gzﬂqf%:J 43 : https://info.ais. tku. edu. tw/csp # ¢ ¥4k
0% | FEoEBTR TREVREAFR AN, & o

TDTXB1A2277 0B

REIES 2 E S Il N %ﬁ%%’i% 2R R AFE UL -
47

ES / £ 4 F  2024/12/28  21:10:06




