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LAW AND ETHIC IN COMMUNICATION
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his course focuses on the legal and ethical issues in the field of
communication, enabling students to understand the legal foundations and
moral standards governing communication practices. Topics include the
principles of media law, the boundaries of freedom of speech, the protection
of privacy, copyright law applications, and the challenges of regulation and
ethics in the new media environment. Through case studies and practical
discussions, students will learn to comply with legal frameworks and uphold
ethical standards in professional practices amidst the rapidly changing media

landscape.
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BiG M E MR Identifying Ethical Issues: Develop the ability to
analyze and address ethical dilemmas in
communication,
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