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The teaching goal of this course is to introduce the core concepts of
experimental marketing and realize the fundamental elements of interactive
design, Some cases will be provided as examples, including interactive music
museums, galleries, films, and installations, One of the University Social
Responsibility (USR) projects of the Ministry of Education is encouraging
students to engage in local tourism projects. Students will be able to plan

and develop activities,
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1| 2A KL Y e T8 T 82X 3| Students will be able to learn the basic concepts of
oA RBEA, experimental marketing and interactive design,
DIBAMKEKEEZE R o2 M E | Students will be able to learn and analyze real cases
11, around the world,
3| BZABARBERDTEIEEITINAE], | Students will be able to develop an interactive
experimental marketing plan,
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