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Students learn business research skills in the "Research Method" course,
Students will learn how to design and conduct effective business research
using various business research methods. Business research's importance,
research methodology, design and planning, analysis and interpretation of
research findings, and research ethics are covered in the curriculum,
Students can learn business research fundamentals and commercial research
skills through these learning objectives,

ARARRE P RS L B P R H

BaArscg p A YR Tine (Cognitive) | ~ TR (Affective) | ¥ T $ac (Psychomotor) |
sk pREEAl .

- ~wr(Cognitive) © F & A%t P HEF ~ A CASH C BRMWITELHFBPBLFY o
R (Affective) : FE AP n@AB ~ B~ LR AR EBREZFY o
» $it (Psychomotor) @ F & Gl p i de (T Pk (T2 Y -

Jiv

B , . , A

B wE PR ) wEPHR(E?)

| |EMRREARHEEMS understanding the importance of business research

2| BB T iEw learning research methodology

3| B8 HFRE T FRE learning about research design and planning

4 |3 EFRMEEZR developing an awareness of research ethics
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