AL g1 138ERT | S RERETH 2

7 o 125K B 7 2R Rk

oA 2 A Bk | R LR
PROMOTION STRATEGY AND MARKET FF | TSENG, CHUNG-HUI
SURVEY
- AL ITA ‘ N
2z /%( e i # ES .’? i F%ﬁi
o TLFXMIA PR ER Y 3FL

SOG4 BH R T
FAEZSDGs | qpeg # ggfiai g E A R
AP 5 2

A0 ) g T PR

- BB TEPRUR PRTIRA S BYFAN TAEGHE,  THETRE, T 5 A
FLEE rT&:Gg‘/i‘ °

S CAEREA ERTAPIRE L W F - ET TIOEEE o ud
ta\; r:Q%géﬁJ Fﬁ’f’&:\if%ll |’§|‘O
CFARRPCPEAREROFRE  BYEE TRELEY 8 TRELEE ) PR EaE e

I

AAREH B (S PLe i 2 p g

CBVEFREET CAWEEz I a4 o (O E 1 20.00)
CBVIEF R AR s Fat @A a4 o (4 E :30.00)
BB AR AR R4 - O E 30.00)
CBDIEG EHEMBEEL 4 o (0 E 120.00)

g 0w »

A ERERA AT AL B E

—_—

CRTRARTE o (0
. ?%‘%@q’f o (¥t
R E R R e (0
ﬁ_‘ub o (4t :10.00)

o (W& 115.00)
;?.?;‘éf;é:% o (W& 15.00)
B L F e (W £ 1 15.00)
i84% o (L& 15.00)

:20.00)
:15.00)
2 15.00)

[ N N

.°°.\1.°\.U‘.-'>‘-“N
S
f:r




ALl

ARBENIROER IUE R RTI5RE B BRREBRELTEE R
SHEB N BAET ik, 3 AR R RS RITTHRAEDR AR N AT EL

CRES §7 Tk AR EL)

The course is about promotion strategies. Through this course, students can
learn different kinds of approaches to design promotion campaigns. Students
are also required to learn questionnaire design and data analysis for market

survey, This course can help students to improve their practical experiences

and skills in related field.
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