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This course is designed to assist graduate students in the preparation for

the overall theoretical/research design, sampling procedures, and survey
instrument, (2)analyze the data using SPSS, and (3)interpret the findings
from both theoretical and managerial perspectives.

their thesis research. Consequently, a considerable amount of time is devoted
to analyze data from existing research projects. We will (1)critically evaluate

ARARRKE P R Han PR

B AT 5 P o w ¥k T (Cognitive) | ~ TR (Affective) ; ¥ T it (Psychomotor) |

SR

|

: It‘(Cogm‘uve) FELEADPP OEF - L - A w&;’&ff—“i Laprm g e
L (Affective) : FE AT P 4B - G - A G A - HERILEY o
#:u (Psychomotor) @ ¥ & 3% 4L B s d 17 25 BLjivdl (T2 ? i oo

Jiv

B . : , A
B KE PR <) KEPHE(E)
1 |AEJE A 4B RISk BE X = 2 % 32224 49| Can apply the related

2, statistical software for the analysis on management

issues
KEPR2Z PEEY - Prend AR FERE g N
B Fe > & (97) 1 o
T sk A / = ok sEE S A
=3 B*T*Fril ’]rf;u,;;’; 2%7}.\_%%\ ?I% = B
1| 34 | ABCDEF | 12345678 | A ~3dim ~ 0% BEICE S A
)L (FrEF
% )
e R £

LR E A % (Subject/Topics) .
=X
| 113/09/09~ s o 4 Exoloring Dat

113/09/15 ummarizing and Exploring Data

113/09/16~ . B
2| 13/00/00 | REViIEW of Probability
5| 118/09/23~ s ling Distributi

113/09/29 ampling Distributions
4| 113/08/30~ s ling Distributi

113/10/06 ampling Distributions
5| 118/10/07~ Basic C ts of Inf

113/10/13 asic Concepts of Inference

113/10/14~

6
113/10/20

Basic Concepts of Inference




113/10/21~

7 .
113/10/27 Basic Concepts of Inference

113/10/28~

3 .
113/11/03 Basic Concepts of Inference

113/11/04~

gy | M T % B -ANOVA

113/11/11~

10 113/11/17 ANOVA

113/11/18~

M 1311/ | MNANOVA

113/11/25~

2| 1312/01 | MNANOVA

113/12/02~

13 : . . .
113/12/08 Simple Liner Regression and Correlation

113/12/09~

14 118/19/15 Simple Liner Regression and Correlation

113/12/16~

15 : . .
113/12/22 Multiple Linear Regression

113/12/23~

16 : . .
113/12/29 Multiple Linear Regression

113/12/30~

17 WAL

114/01705

114/01/06~ ]
18 53 N\
140112 | TR A

b

a

WARE A
M gt a4

B4R 8 AT

T
iz

i LS
jopp g | STRE

T\

i 3l
e

=
Iy
4t

yop 4 5 B AR R
A5 B

xit

\\\?{r
ol
q
=
A
iy
=)
-5
poi!
><\,
Ty
i
P
4
;.$;
3
><\,




B

%J»’—‘T 0y _\
el }\‘

®LFEE: 200 % @FEFE: 9% @B 9%
QI RFE : %
&Lt (®E) 1800 %

"k#H A F I ks n https://info. ais. thu. edu. tw/csp £ 4 it
BEHBTA THREFFLFRL A, & o

TLCXM2M1280 0A

XAZHEREZNTE o FRPIERPET  HARHERAFE LA -
4 F / x4 F 2024/7/8 11:10:35




