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Marketing-oriented thinking is a necessity in today's competitive world. This
course is aim to enhance students’ knowledge about how to carefully
analyze needs, identify opportunities, and create value—laden offers for target
customer groups that competitors can’t match

ARARFE P R R B PR

B A 58 P e u ¥k T (Cognitive) | ~ TR (Affective) ¥ T it (Psychomotor) |
PR -

- ~F(Cognitive) © F & &% P HFF ~ A ~ 2R C BRDTELHFOBLEY o
= R (AMffective) : FLAPP P FE - ER LA FEREZFY o
= ~ #iv (Psychomotor) @ ¥ & 3% 4 P s i d (2 Pjimafe iv2. 8 Y -

B , . , S
B wE PR ) wEPHR(E?)
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Introduce the fundamental concepts and elements of
Marketing
2 | T AE X KA Enhance student's ability of market survey and
problem-solving
3 EEA LGRS Intensify student's planning and decision—making
skill
4 |BISREFELAFEEH R T Expand student's horizons and increase
innovativeness
KEPHR2ZPHRFI-~Fond AL FEARE > 2872 80
B o~ k() RIS e s , .
T ka A = o sEE 3 A
1| 4 | AB 123 S ) RS ETG A S
¥ o)A (F T
745
2| @A | cD 45 U = S TG S
oM ) 2 (F T
BoFw)
3| ¥% | CDE 678 Hit - W Bl o~ (5 %
A SR S 16
BEm)
4 HE | F 38 EaURNE b TG A S
¥ o) FL (T
L D)




Bk ER 2

Elp ez A % (Subject/Topics) g
| s R AT RS

2| g0z | T ¥ % 18 Aswot B %
3| T A T BT AN H/ AT AR B % st BB
a| VNN S G R L R AR

| V0T Spss it A 2 e

o LU R R R

T Liasorar | 5 B3R 3 i

8| 0o | STAR B LR

o N 8 o 45— 7 9 S A

10 32212? & on i B4 %) % 72 /ominichannel design/#A T

| | S R R /4 T

2| P g s/ ANOVAS A

| T ek R R R AR

4 gy | HRRAERGA4S 1

15| 0 A AR

1 g | AT

s | AT

I R

HAER R | pegria

B e 4

B AT B 2An

24 EvHAEFEEA - AFE A & 23R 3ESTEEP(Society , Technology,

Economy, Environment, and Politics))

g

ERid

2 35/ K AL (PBL) Az
¥ F R oAR/VRE ) e » 7 4 3Az




AT
KN F

i S
ARER

R T BT 4AN B — 4,
FEAEEXRRE T,
AE60~690 %, Bl FBF LREE R TH T ULAE S,
% N Tﬁxﬁ%

st g

Q%%ﬁﬁﬁ\%i
HR B AEM HHF

¥t HAMHA
ITEEAT 7 RBBEBHKTHILNES WREZ 2019 F4
gy o | TOTSOI2EMSELER AWRE 2022 AL ‘
i SEOBL4 K 4T4E A TEHT © AR 2820048t B K=kw8 2021 78 L1t
Marketing - An Introduction # % X1t 158k by Armstrong & Kotler & ##}
Z# Opresnik
s ®LFE: 100 % GFHFE: 150 % @MFFE: 250 %
TR emkirE 250 %
T | esh REER) 1250 %
"HHE 4 H k% en  https://info.ais. thu. edu. tw/csp # ¢ Fit
B 4 | FREORDBTATREVEAFR AR

TLCXM1MO0144 0A

AR AR T i ogi-;gwig;gﬁa% v p R EREN A FI® ULRE
4 F

ES / 2 4 F 2024/9/9 11:10:39




