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This subject “Study to Service Management” is the study and application of
knowledge about how to manage in service industry and service system. We
hope increase the ability of EMBA students for reading papaers and
analyzing concepts, It does this by taking a systematic approach with case
study, business visiting and agenda speech in order to make the integration
of learning and application,
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Technology, Strategy, 7th. ed. Upper Saddle River, NJ: Pearson Prentice Hall,
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Marketing: Integrating Customer Focus Across the Firm, 5th, ed., Boston,
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