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This course aims to combine theory and practice. In addition to Theory, it
aims to apply it into practice, More over, via case study discussion, the
instructor hope to assist participants with ethical value and decision making,
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&, KFEFHTF m\ijﬂ)’é—ﬂr/\ﬂk% Foundation. This course aims to assist participants
Mok, A4S F4E, v, | understand social influences on business and , more
K “not knowingly do harm”#JJ& | importantly, taking responsibilities, and understand
2%, the bottom line of "not knowingsly do harm"
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IR A FLAE 2 ik X 84 /) M| dominates power", {This can be interpreted as
Bz, Bxx#k, 7Teldmiz 8| organization's dominance power}. This should be
AL EMRENRR Y E, limited and be thinking as the bottom line
philosophy of Business Ethics,
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