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This course approaches from the perspectives of "Social Design' and
"Organizational Communication." Based on field research, it delves into social
issues through studies and practices involving social enterprises and social
design teams, exploring the possibilities of social innovation, Relevant topics
and theories will focus on revolutionizing everyday life to inspire the
creation of meaning for people and places. Social enterprises aim to build

tangible, future—oriented social actions and outcomes,
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involves examining how these fields can impact and
transform societies,
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