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The purpose of this course is to introduce the basic concepts and
frameworks of marketing, helping learners understand the principles and
knowledge of marketing management., This includes topics such as
environmental analysis, market segmentation, product management, pricing
strategies, channel management, promotional activities, and consumer and
business purchasing behavior, The course emphasizes practical application,
and therefore, classroom sessions will be supplemented with discussions of
marketing case studies to analyze and consider practical issues in marketing
management,
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Enhance the students' abilities and skills to make
the related marketing trategies appropriately.
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