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CONSUMER BEHAVIOR

& &8 B .
A Bk | 7

' T | Er HEYH 285
TLFXE4B P ‘* %? %?

SDG8 % Boje ¥ 22 A B
AALESGS | gple g g g s A
R BH 12

A0 ) g T PR

- BB TERRE ) R YEL P FA N TAEGEE ) > TRERF, - T AR
J}.J N rr&:—@g;?/i‘ °

S ATREEd ERTOPIRE S BB M F N ET TEEFE o udE
T fg4x | e i E o
N ;;g_,];x]l:\ s} '/a'f»'fi’%‘“ m,ﬁ ,xr B ,% xﬁx g f” 1—}%? (= xﬁx —lql.‘ 1B W el o
= i 7

I

AEARH R S AP e 2T

ABVEFREZREY BEFREE2E A w4 o (0 E 110.00)
B. #3123 B s Akt s Faitzim a4 o (0 E 110.00)
C. By EF A RP AT L it - (O E 110.00)
D. 3355 f”ﬁﬁ’%zl‘?@’. s ? oo (v F 170.00)

Agcfeit s g A mp g
1. 23R4T o (b4 F & 25.00)
2. FE < (L E 15.00)
3k EAK (£ 15.00)
4, r‘%ﬁum o (& 15.00)
5. % o (W& 125.00)
6. B o (W E 15.00)
7.[§1r;€f'rouugi :25.00)
8. £ im%& - (v £ 15.00)




ALl

aﬁﬂ?iﬁﬁﬁzég’%‘ﬁ‘%éﬁmzﬁ:&ﬁ’rmﬁ% THBEEEHTANMBE,
ZHRAKEEHVRSE, HiEET

%%ﬂii“’“l’?ﬁkﬁcﬁ%éﬁg’“ ’“f :

PHBARHEEERLFEETA LTRAER>MHEERL.

P .00 N .*—‘

1. Help students understand the connotation and research methods of
consumer behavior, and master the factors that affect consumer behavior,

2. Learn strategies, methods and tools to gain insight into consumers,

3. Help students' learning motivation and develop the habit of active
learning,

4, Practice insight into consumers and their consumption behavior, and apply
theory to analyze consumption phenomena
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This course discusses the theory of consumer

JER, RABAMY, I VLB W| behavior and its application, emphasizes the analysis

I F 1) 4 Eﬁﬂﬂ’iﬁ%ﬁﬁ’ 0 R of important concepts, and explains the

A, ZURAREZ2H application of the theory with domestic and foreign
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2 AT LR TR AT 4 F?ﬁéé’) interest in consumer behavior issues and cultivate
students' ability to analyze and solve marketing
problems
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