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This course emphasizes the fundamental concepts and practical applications
of market survey. In addition to learning the complete survey framework
and concepts of market survey, students will also gain practical insights into
its execution, This will enhance their understanding of market survey
theories and practical survey methods, strengthen their ability to conduct
surveys, and improve their overall professional competence in conducting

surveys,
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X, BRARRAEEHRNVED, various market survey methods to enhance their
future capabilities in conducting surveys,
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