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The main goal of this course is to explore the concept and practice of
presentation design skills, and to practice the thinking and process of oral
communication, Instructional designers and project managers, as well as
education and training, require not only planning and integration, but also
presentation and marketing communication skills, Show, This course allows
learners to go deep into the essence of presentation design through needs,
and to use communication skills and oral communication skills in work and

life through stimulation and exercises in different situations.
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