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All students come into this course with some basic knowledge concerning
communication and skills, Students have to develop their own project for
practices such as in—depth report, feature story and innovation of social
media, especially, digital convergence of media which try to make multiple
products come together to form one product with the advantages of all of
them, Hence, this module will bring additional knowledge such as data
journalism, cross—media marketing, advocating, and fund-raising to increase
the exposure and influence of the project.
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Students have to develop their own project for
practices such as in—depth report, feature story and
innovation of social media, especially, digital
convergence of media which try to make multiple
products come together to form one product with
the advantages of all of them. Hence, this module
will bring additional knowledge such as data

HEAZE, AFEAEP T 2K, | journalism, cross—media marketing, advocating, and
fund-raising to increase the exposure and influence
of the project.

HE PR P EREA et A E ERE S ppEg oL
E‘ Dle 1 F;“D N /:“‘ (E“i-) *”—:& . - =T —= -
e P AR ¥ 08 iy # AA3 % wE 2 g5
Il #i | ABCDE 12345678 | i~ Fiw o F A R IE AN 8
EoMP)SFIEF
2(zvEgE~ZFa) B
L
2| #iv | ABCDE 12345678 | i~ Fiw o F A R IF ¥ (5 %
cANE SDRE B
2 (3o F6) i




B ke AR %

ifp #4225 n % (Subject/Topics) L
g | AR RE KA, B ¥ WD RBAEF ()
2| e KB ABATL RRAMRAR, BRUAE | RE
113/09/23~ = .
Wi | FEREAF LR RS MHT, B ETRRH, BE
BB R RN B2
113/09/30~ e o A b o
4 113/10/06 EH?%EF’]E%E?&, {/Fuﬂp\*ﬁ‘_ﬁ—iuj'a%
113/10/07~
5 13/10/13 FHAREHEG My, BEYEEAIRRENH(D)
61§$§V1¢i~ﬁéa EHMETH, RS
71§$?Vx%@@@L¢ Yo, A\ MMEEES BE® | XfEe
{/F;EE B ;}ﬂi?&‘g’i‘r‘v?aﬂﬁ (_:E.)
IR T EEEF TR AR S -
ISR VLS 2 1ET R P
113/11/11~| . _ N
o0 | B kR A
113/11/18~ RN
1 113/11/24 & rn T ARG
UE%%T:UW@%%%%%%&Hﬁ%,ﬁ%%@ﬁ I :
113712702~ .. -
Bl g | REPEREBTERAMBE)
| DV g — BEF kB RER
15| I g — g R S, A A AR R A& e wH
16| o | I/ B RA R B S, S AR R
VHH
113/12/30~ s = s .
17 114/01/05 %*%/gﬂ*ﬁ}iﬁ(%gﬂiﬁ' B TTa}%]%@'A)
1) VOV o b B (R ) B R B BSRAT, AT R
2 EH S AT E L)
AL | L w4 o Mg
BE A as PAFY ~ TAPHE S AT RIR
B4R B AT
B RF TR
3{3‘3 ;?{?

AL

£ ¥ ## (4oAR/VRE e » F M 3kAe




pulE % g
AR AL
LALE R

—, B¥FLEFEIBBISHEAAR (53, ., =, T&%EHFE, B

2 PR 3%, NFARBHMLE (&) 2FHWERBL/SH, FHALENITA TR
s §#°5‘L%ﬁﬁ*ﬁ&m%%\%%%ﬁaﬁﬁ,%#@%ﬁmﬁaﬁ%z
JQO
A AREH: M, SRR, BA
KR 38 | RABARM HAE
it

ZgA

21 5 2 _\
el }\.

®LFEE: 150 % @FHFE: 300 % GBFFE: %
O KFE 1400 %
®iLih FARER) 150 %

L1

"(HEE 4 k4, $u o https://info. ais. thu. edu. tw/csp # 4 it
BPREoRBFR TREFFLAFRE N, &
A BB AR NFE cHFRYIERPT > 4 AR REE L FE LLHE -

TAMXB4A2460 1C

% 4 F / £ 4 F 2024/10/16  20:10:06




