K1+ HF 1138 1Pk si 54

BB AT B
ot 4 s | 2
FEF :
CROSS MEDIA MARKETING PLANNING WU, YU-HSUNA
<@z A ‘ ‘
R Bk | 7 e
o | B 12 N
TAMXB3A AL E HEY 254

| SDG5  fu) T &
Eﬁtﬁ_i’? SDGs SDG8 % E;;JI; i B s ,,,5\;?
P TH %
SDGY A& ¥ 778 A AKX >
SDG10 "> 2 T %

A0 ) g T PR

- o mEARETEe L EHLEL B o
S VR BHHA LR E R B A

ARG~ (PR 4 2 p B E

EAA CEERACREEBBEEFLRY oA TR AW E T a2 R
& o (& 120.00)
B. g4+ 2% "TpFAW & Trit@7sd ) 2 A4 o (& 15.00)
C.fa454 * BRI - F P4 A A8F B A Fminz a4 - O£ 1 20.00)
D. £:¢ 4 -%%vaﬁﬁ'?&ﬁ" g s AR R TR AR B T
S Ap B2 2RAT o (4 £ 1 25.00)
B Afd R RBERBEAET LS 0 S LR ERF RBT (
# :30.00)

ke

A ERERA A F AL B E

1 234 o (L F 1 5.00)

2 FaEr o (0 E 1 20.00)
3k EAK (£ 15.00)
4. FALHE - (£ 1 5.00)
5. o (v E 220.00)
6. BiEuERE - (£ 1 5.00)
7. B & iF e (0 E 1 20.00)
8. # 8% o (v £ 120.00)




EPIREEN B TEE LTS, DERI(CIHR — & E % SUE h 722 R M 4= f7
R RIFHB T LB 75k 6.4 Adhzi(personas) s % B (mind map), RIS
3 [ (empathy map), 1E{A % 5k3t[E (value proposition), & ¥4 X (business
model)...% T B,

AR LR T A XBATHEARENEZLER X TR — D LEF,

ALl

This course mainly introduces how to write a business plan and some tools
and methods on how to promote a good relationship between products or
outputs and audiences, including personas, mind maps, empathy maps, and
values, Tools such as value proposition, business model, etc,

Use the above tools to generate creative ideas and organize data to complete
a business plan,
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