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This course will bring an expansive understanding of theoretical and
practical knowledge with core concepts. Apply theories of information
communication, refer to cases, familiarize yourself with the methodology, and
try to develop a digital content—oriented project, The course will deliver you

contemporary insights that can be applied to project management,
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disenchantment: Myth, agency and injustice in a digital world, The
Sociological Review, 62(4), 880-897.
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