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This course introduces the fundamental theories and practices of marketing
management, Topics include Understanding Marketing Management, Capturing
Marketing Insights, Connecting with Customers, Building Strong Brands,
Shaping the Market Offerings, Delivering Value, Communicating Value, and
Conducting Marketing Responsibly for Long—term Success.
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Philip Kotler,Kevin Lane Keller,Alexander Chernev (2022), Marketing
Management, 16th edition, Global Edition, Pearson Education Limited,




F L5

L5 o2\
?_%1}\

O E: % @FEFEFE: 200 % WHFFEE 200 %
QI ARFE 300 %
&L (BEHREL) 1300 %

T REE A F ) gy https://info. ais. thu. edu. tw/csp & d ik
Fof FoRIAF N T RSV AR AR R o

2.1 T B T BHGRIERE F %yh2 ) 2R T AR TR IERY %
Ao dpF - P B ES A2- E UREERE SN e

3.k Tikiz+ %ﬁﬂtw?(%ﬁ*a TR ¥ 3iE ¥ 25 o %\hjf@?(%ﬁ\zﬁcﬁ/ﬁ 2 Tk
RRERE T o & #ﬁm%ﬂ«”r&wﬁﬁ ES A S Ny i A
fﬁ‘ﬁﬂ’_ijﬁ?{f ‘/H%Ez‘t!lhgﬂg ﬁvlfg‘gtJ °

A 4cF HATRPF B & (7 BIERSE ~ R ER I PR T 2 k3 B8 i
Horw Firrdk 1Y 3

DA REE A B 3 I ogﬁ-;éwig);ﬁ,fﬂ% ' B A ERER A FT U ﬁ,ﬁg,z °

TLMXMIMO0144 0A

¥ 48 /24 F 2024/4/12 2:16:45




