KA B ] 1 2B ERY QS RAKE IS4

Hefe LA ¥k

G T h

HF* | WU, CHIEN-HSIN

TECHNOLOGY AND STRATEGY

¥4 ML ITA

o Bk | 7 Has
gz A & )
B TR ER EEY 358~
TLGXJ2A

SDG8 & E’ifi‘ I s R

AAZSIGS | SpGY A % s A s
B | SDGI1 A s 2R

SDGI2 § # Echif 34 &

A0 ) g T PR

I

m

|97 45337 o

*MEARH BRI > A(PT)Fw a4 2T p Bt £

o rmE 90w

' J—Tf\év\‘}"rﬁ 4 o (LL'Ef_ 1 20. 00)

Bttt d o (L 1 5.00)
A a4 o (0 F 15.00)
T'&"‘(‘??Im“ o (v & 120.00)

B L e 4 o (0 F 1 20.00)

fAEIid o (Ot E 1 20.00)

ARG 4 o (0 F 1 10.00)

AR RS R NS AT B

O T Y P S R

CRIRARE o (£ 1 20.00)

»FI“(%%@’}F o (LL‘}i: :20. 00)

CEEARK (0 E 120.00)

o (£ 15.00)
o (£ 115.00)
o (£ 15.00)
o (4 £ 110.00)
- (M £ 15.00)

F I
=\
&
EN

TR
NG
PO ok A

WoH Y
S5
W
3

s
M




HALH A

gt —BESTHRENNRE, FRFAHT, L LA R I T AL
BBV RRE B AR5 AL R AR, AR E B AN A FT, REEEREK

Fodg 2 NP B, ﬁﬁyﬁlé’}ﬂﬁkkﬁ@u%g&iﬁi& R &R L
. EHWARETENED LT K REE A TARI LA SE, LAl S
KA AL AERE 03t A A i\a%?&ﬂf"fﬂ':—?—Eﬂ&%ﬂiéﬁ#ﬂﬁ@ﬂ?ﬁ, FBEK

=, 1 %%ﬁxi/ﬁ%%ﬁﬁ;ﬁ ESEFE AL NE

Technology management encompasses the planning, development, and
execution of technological capabilities to plan and accomplish organizational
objectives. The purpose of technology management is to encourage
innovation, promote economic growth and enhance the interests of all
mankind, It includes not only quality improvement, efficient process design,
but it also includes strategic technology forecasting and planning. This
course is to learn the relevant theories and case studies of technology
management as the cornerstone of formulating technology strategies for

enterprises.
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